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Exhibition Overview

FHC LB HEmREREMRERBRTIHBERRNEEZET S, UEEKEREWHARED
FBHEEIFIRREND . REA DSHERRETUNESN LEEEERRESERARED,
TEERIEEHOBS . ERBEBUASEKEED, HAPBWEKESNIDI.

FHC Shanghai Global Food Trade Show is an important platform for international food
and catering industry trade exchanges, as well as an important gateway and showcase
for global food enterprises to enter the Chinese market. The exhibition is hosted by the
Shanghai Restaurants Cuisine Association and Shanghai Sinoexpo Informa Markets
International Exhibition Co. Ltd; jointly organized by the China Chamber of Commerce of
Import and Export of Foodstuffs, Native Produce and Animal By—-Products, Native
Produce and Livestock, (CFNA), and the All-China Federation of Indus— try and

Commerce; and is assisted by the World Federation of Chinese Catering Industry.

170,000 samgls e e : 2,750

Exhlbltlon Scale Exhibitors
BSmEiR B
Domestic

EA: 1,980x

Overseas

goh: T70R

171,828

®
Visitors MIARAZL Pavilions Come From
Domestic Overseas 50+ Countries and Regions

EWN: 166,217 A &4 5611A RHEREFFEE0+ERMM KX
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Meat & Aquatic Product Leisure Food & Beverage Dairy Sweets & Chocolate
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IR EREM Rk R B AR MMMEZSRER BIZEE
Catering Supply Chain Condiments & Oil Coffee & Tea Bakery & Light
& Raw Material Meal

BRINIREE Hm R P REE RS m R AR XRBEMREM
Food Processing & Prefabricated dishes RS Hot pot Ingredients
Packaging & Central Kitchen Canned Food & Raw And Supplies

Materials, Machinery
And Equipment

AREE (RRRREM ) = GO
Shuitle Bus (Longyang Rd. Station) +=» 3* Entrance Hell
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Russia
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South Africa
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Sri Lanka
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Thailand
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United Arab Emirates
United Kingdom
USA
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REMNEMIAFHCESR, MARENATEHEZENN, SUEESHELM, WXESRGM T RSN EE
BRRONS, BEIRSHOBIIAR, E2MHT LB TRENODE, KK, LRI SFHCEFHH, A2HKE
HETRESHRREERK,
I'm delighted to participate in the 2024 FHC. The meticulous details of the on-site setup reflect the
effectiveness and professionalism of FHC. FHC not only increases our opportunities to communicate and
interact with industry partners but also gains recognition from numerous exporters, demonstrating the power of
the "Shan Zha Shu Xia" brand. In the future, let's join hands with FHC to bring more health and delicious
options to consumers worldwide.
LFIE Zi Wenjun
REGFERAEEHH ST
i*ﬁ—%’-‘l: National Marketing Director of Tianjin Guanfang Group

WFE—X4EAR—K "RARPREFSE" 08, SERRNFFHNFI10FE, MEKANER, RNALEFED,
EEFFH. SERREFTERMNVFRFRE—IRHEFHCES, BLE. Wi FRbBERNTEHENSENR
. PEARBEFMFHCHESE, AHBRETREZEMR. REMFN~MR.

Adopting a Cow Group is a company dedicated to "raising good cows for our users." This year marks our

10th year of cattle breeding. With the development of the company, we now offer not only high—quality milk
but also excellent beef. We are honored to showcase our beef products for the first time at the FHC
Shanghai this year, gaining new insights and exploring cooperation in business, market, and product
development. We look forward to continuing our collaboration with FHC in the future, to bring more high—

quality and safe beef products to consumers.

¥ Liu Huan
A=W E RS
CEO Manager of the Meat Business Department

RS =6

FHCRSERIIE, BNBREFHIR, WRTUVRSTEERFR, ERSLIFHRR, STNKRLEER . FEERIUL
WOZIEEY, =SMBIER, HRTMEN . BERDRR, RIOTRTESHHRERNEDL , ARETNHEALE
&, BFEE, PEERBURENR, BFSFHCEFHH, tHFE FhEEHK!
As the FHC Global Food Trade Show draws to a close, we are filled with gratitude. This industry event has
brought together a myriad of culinary delights, where tradition and innovation interweave, and diverse flavors
shine together. Zhongbei Egg Tart made its debut with sincere offerings, meeting new and old friends to
explore unlimited business opportunities. Through in—-depth exchanges, we have gained a better
understanding of market demands and trends. Thanks to the meticulous preparation of the organizers,
Zhongbei Egg Tart was able to showcase its charm on this platform. We look forward to working hand in
hand with FHC to make the world fall in love with Chinese egg tarts!
BEIEF Huang Yanping
hEREm (BIR) BRAE EHEFPOSE
Marketing Center General Manager of Zhongbei Food (Wuhan) Co., Ltd.
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REFERBSERXhHKERE, FEAXXPERGFHABRELENERFILNREYHSSRRIEES,
fhelh kR mBRUHEBMEFRE. TUAARRR, UERNEUEXMTEEL, FAMUBRTTRFTLARETH
mEHTEBNEFMLERSERET R, TRZBZETLHERTERNME. FHARNEZTSNFHMEH,
URFTUWIRBURSE "SERRE" BHITLHR, UNAETERSPEXERFETUARIITLAERERIRD
WE, ARRBRNSHBEARESMRESM, ATULEFPREENESCH—EUBRATE. BEFShcFKERRR
EREENEIETF, HEORRITULEMFEMAX.

It is an honor to participate in the FHC Global Food Trade Show and to serve as the chief dairy sponsor for
the 2024 FHC China International Pastry and Bakery Competition. The FHC Shanghai Global Food Trade

Show, with its outstanding international perspective and professional organization, has allowed us to
showcase not only Dairy, but also to deeply feel the pulse of global food innovation trends on this platform.
We would like the latest R&D achievements and high—quality products in the dairy ingredients field of
Mengniu Professional o express our special gratitude to the organizing committee for their hard work, which
has enabled Mengniu Professional Dairy to receive the industry accolade of the "Golden Apple Award." We
also extend our deepest thanks to all industry partners who have shown interest in Mengniu Professional
Dairy during FHC. In the future, we will continue to develop more high—quality products and provide industry
clients with more customized integrated solutions. We look forward to joining hands with the FHC Global
Food Trade Shpw and global partners to create a more brilliant future for the food industry.
¥#ERE Jianli Yang
4BV mmiERsEA

Brand Representative of Mengniu Professional Dairy

ESEE

EAFMKEEENEFSRE "EBE" | ZIRRMNERSWFHCIHRHKRRRRESR, RINNVFFME HEX]
ERSIFWE TRZSHWTIHFTUAREASIS, BREIEFRINRZBZET FHC ERARSITLAELMEL
RITZMERZEA, RRBOVEREMK. MRSFHCHEE, Ag. ATLERESRERN> M.

It is with great pleasure that we, as a century-old heritage brand "Bee Cheng Hiang" from Singapore,
participated for the first time in the FHC Global Food Trade Show. Our new brand "De Fu You" received
numerous positive market feedback and business opportunities at FHC. Through this experience, we have
deeply felt the professionalism of FHC in the food exhibition industry and its extensive international
influence. We will continue to increase and deepen our cooperation with FHC in the future, bringing more

high—quality products to the market and industry.

‘ ‘ SRM Jean Ang Sock Peng
‘ ERREE
Group General Manager

L A4 4
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Oversea Pavilion’s Message

CHINA

Eaithfll Austria

BFIZFERXR—ESSFHC LIRS, X—REWBARIANE. SEMFHCERSANSRRZ, SREMNFHEMREN
WERREBEFHE. InformafEATIE—MBREE L, FEX—REEABRMFSN, F3LPEH~mRH
i, MPETERTHEETS. FHCARINMWSRARE TIHSHLNE, BMFRE-—ESBRER.
BRFIASE - BRMFIRKBEFES
Austria takes part since many years at FHC Shanghai and it has always been a very good show. This year the
FHC has been even more impressive, the variety of exhibitors and the quality of products presented have
been outstanding. The organization by Informa is always very professional and the show definitely was a
great platform for Austrian companies, especially with new products, to present them to the Chinese market.

FHC provided many business opportunities for our exhibitors and Austria will definitely take part again next

year.

Advantage Austria — Austrian Federal Economic Chamber

2Kl Italy
BAFMPERAXUEANER, WAEERTBAEERERL. ITARXBANTRSHE, ERREHZITH
B, SEREAFERKREALTRYPEE, #—SEBEEXFERIXL. RESEHH, BEXFEXRES X TE00HERM
£, TRETE.

BXRFMIINESERS LiBRKRL
Italy and China are both countries with rich cultural traditions and share a deep connection through cuisine.
ITA not only focuses on promoting trade fairs but also actively supports culinary education. We have built
long-term partnerships with several culinary schools to further spread Italian food culture. On the first day
of the exhibition, the Italian Pavilion distributed 600 tasting samples, which were very well received.

Italian Trade Agency, Shanghai Office

FHCEAFEREANR—HERES, EREI EATHELARNHSRENEZETLS. BEXFEXREEHA
MRERIMUHRA. WREHATEEFFRB T REFARSAFRMIMERINS, BEERN THEXF
R

BAFE EEETEE
The Italian Pavilion at FHC is not just a food festival but also a platform to promote sustainability and
social responsibility in cuisine. Italian food has long been a symbol of high—quality culinary culture. This
event provided Chinese consumers with the chance to experience lItalian ingredients and flavors firsthand,
helping them gain a deeper understanding of premium Italian food products.

Consulate General of Italy in Shanghai ‘ ’

¢
® ¢



~a

LR [ ey

Targeted Visitors Analysis

RSN AR IS IR
Number of professional

: _ 171828
audiences from 2019-2024 154850 AR

J

—

133751 _
127454 GlEEIE+10.96%
87025
2019 2020 2021 2023 2024
— EV AR E =
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Targeted Visitors Analysis

B ARSKRRIE

Professional Visitors Business Channel

SR / DR 22.94%
Distributor

HOE 2 20.61%

Importer/ General Agent

Efs SEE /55 /€8h 11.61%
Convenience Store/ Retail Store/ Department Store
HiERs / £/ RL T 10.65%

Manufacturer/ Producer/ Source Factory

MIMESE 2.00%
Cafe

RS/ 5 | LS [ B arE 1.93%
Bakery/ Cake Shop/ Pizza Shop/ Pastry Shop
KEIrgiE 1.92%
Supermarket

PRS5#tRIRS 1.88%

Service Provider

BT | RS 1.56%
Import Supermarket/ Duty-free Shop
gtrigit /| =it/ gl 1.50%
Catering Design/ Packaging Design/ Food Design

FEIRE 1.26%

hET 5.06%
Chinese Restaurant

RETRESR 4.72%
Western Restaurant & Light Meal Shop

BETEE /N5 / BiEWE 3.02%

-commercial Platform/ Online Store/ MCN Tea & Beverage Shop

BB [ iEaEIRARSS | HEaE / o
1.21%

?EE&EE \?‘E“EJ’ {E—Egﬂ v‘l Kt%tﬁﬁﬁ 2.62?/0 ﬂﬁ?’z}ﬁf JIr ‘ﬁ?%\ f %*E%

Hotel & BnB, Bar/ Club/ Entertainment

1R SR R S| 2.35% PR | T5F 0T | B 1%
Investment, Brand Incubation, Consulting & Planning, Training Group Meal Supply, Event Catering Services, Government & Enterprise

1#@*155E%ﬁ / EPQ&E,% / 521»‘& 2]6?/0 Canteens, Airlines, Cruise Ships, Railways

Supply Chain Service Provider/ Central Kitchen/ Logistic Ice Cream Shop/ Chocolate Shop/ Dessert Shop

ZAMARESMER

Purpose of Visit

X/ Ta/aamwE GE—— 23.52%

Purchase/ Place Order/ Find New Suppliers

TEHHE G 20.26%

Keep Updated with Market Trends
TAMEERE G 17.66%

Personal Interests and Hobbies
SFimeR G 16.41%

Find New Products
RESHEH/AENER G 10.15%

Strengthen Contact with Supplier/ Partner
Hittn @D 5.15%

Others

FRmEKE @O 2.07%

Seek for Franchise Agents
FEERMETE @D 1.94%

Evaluate the Feasibility of Participation
mEELEE @ 1.75%

Watch Professional Events
smiTditiz @ 1.08%

Participate in Industry Forums
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Targeted Visitors Analysis

BN EERiR DA
TOP 10 Domestic Visitor Distribution — Chinese Mainland

58.75%

11.78%

7.65%
2.92% 2.90% 2.89% o
@ ® ® ® @ @ @ ® ®

@
Lis dBdE  INIE It WHEE I'Fd R#HE AmdE I74 EEd
Shanghai Jiangsu Zhejiang Beijing Shandong Guangdong Anhui Henan Liaoning Fujian
BRI AR X > R
Overseas Visitor's Regional Distribution
12.55% i 2.13% Juased
D = 3.95% R ) EREE
9.93% 5 3.82% I%E?%;E 1.93% iﬁlﬂh
7.25% s = 22 14°% Bl
4.92% Bl 3.44% JESES

3 pig |
4.61% R 2.89% e

OXRATE =Fdo FEE F=E HEH EART B 0 SR R =3 BE  BAF sk HEEEE EE EF'IE!E{\ f =
EEftER




Media & Communication

KRS EE

BEUWAYE , N2 UEEFR , BEMHEBRIR
Massive audience data, scientific marketing strategy,
precise targeting of target buyers

1,400,000 BiEARE¥ 2
1,400,000 Self-media Channel Followers

120,000,000 £EiE RS
120,000,000 Omnichannel Exposure
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Officlal Media Pariner
EAa{ERE 6
f
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wE R Domestic Media Parinars
" ERA RIS
Qrumve  Q unw rans zem BiiEET temmmew  BY,
stz tME B 0 Gossi Eree
B yesi(@ké mRixE 488 WYt BHex Qe
PRMoAMI  mduiie  FOC Moderrs HRGunA  Topdigiial hsped 5 ol
8 wmm Il 82
Texpantastr s I Srresn  MFEW  sossoee  WHSMLAY 0 MER
EEmm Yrsex Miviza BEB Quows 0D poou. g
flea @ oA uekey O] OEE  ¥& DB
wmn MR OHE G Q22 SEEE D Pusoos
Q@ o TN @ 0B8R Yer ofn D
FFl Wemm mawn. SEE @ oo \ 4
Bomsizers  EUSEN  ebunewms QS Zn 8 =

Intemational Media Parners
EirafEEE

%
Ti'PT m rmijz}mf _ (Bizzz TTW|=-  Food Matiers
M. ALEE,  STIR  sueper  ASHION @il LY
L J

H-_tUB FHC L BhiEmE

THE 27" SHANGHAI GLOBAL FOOD TRADE SHOW

In o pesticular o Ll EEEFRER
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Media Exposure
2REERNE
1.2{Z+
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CHINA

PR New§wire’
% Bt

3 YouTube

RElBFRNRES -
1.217+ ﬂ
I.jnkedﬂ

e %%
Baich&E
EARE{EE{E Official and media cooperation

This year's FHC has even gained a high level of attention, ranking among the top 5
hot topics on Weibo's Shanghai local chart. It has successfully combined the
traditional food exhibition mode with diverse experiences, embracing segmented
fields, staying close to trendy lifestyles, and expanding the boundaries of the food

and beverage industry!

HEE257 +
€N ErEesr+
§i+kﬁﬁﬁ§1400ﬁ+m
[ Rednote §EFHUES Tor(yzIn
VTSP oversecsedia
QTN g 1505+
(L33 E:9-29) Others |

T #iERE  Industry Database
1207+

Covering professional buyers in food, hotel, catering, retail, e—
commerce, lifestyle, and more.

(FE: DA EEIRGEIT RN 20244510 410H 211 H14H)
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SOCIAL MEDIA - OVERSEAS

6@ @

FOLLOWERS  VIEWS
iTRIAZK N3 &

G 42664 14706
@ 2414 16824

MEDIA PARTNERS - OVERSEAS
BINRIRSIEIRE

®

SaporisPachino 17/4
THE L H Media
ASHTON Agjq keed
REPORT aChans

TRAVEL
AND TOUR
WORLD
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The 7th China New Catering Industry "é FHC
Conference and the 2024 China Catering CHINA
Red List Award Ceremony

rSNtkE FLBEPEMBIXFUXRE

Organizer
FHRA: PEFERTUERE. FSEEERREERAHE

Facing the current market pattern, how to achieve the adverse growth of catering
brands and draw the internal impetus for growth from the development experience of
leading brands has become the focus of attention in the industry. To deeply discuss this

topic, the Seventh China New Catering Industry Conference emerged timely.

Eiﬂéiﬁﬁﬂ‘]ﬂiiﬁﬁﬁ WA ZESEEL B IR AR R IR IE K, 28+ 500+
S mENEZRERPRBUEKMAEN N, HATLR Speak Audi
FWES. ATENRTX—F8, (FtEFEFE e e

KiEMES. R X , & p=== ZFIAR

Rk k) RRTAE.

| Ned. —1mmex |¥ FHC

informamarkets CHINA




The 7th China New Catering Industry
Conference and the 2024 China Catering

Red List Award Ceremony

rSnkE FLtEPEMRZBIXFIUXE

FOOD & HOSPITALITY

CHINA

The 7th China New Catering Industry Conference and the 2024 China Catering Red List Award Ceremony
rEnERIBtEPERRR=FLAS
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Ground hugging and stealth
——The 20th China Catering Innovation and
Entrepreneurship Forum

naith - &17: FE20@PEERIRNEILIE

FDOD & HOSFITALIT\'

CHINA

Organizer

EDBA: (BRA) FRE. LisEEERREARAA

In the face of the double attack of decreasing passenger flow and rising costs, how to
find vitality in the adversity of catering enterprises has become the focus of common
concern inside and outside the industry. On November 13, 2024, "Catering Industry" new
media and Sinoexpo held the "Ground hugging and stealth——The 20th China Catering
Innovation and Entrepreneurship Forum" was successfully concluded, and the
conference invited more than 500+ people in the catering industry to gather together,
and launched an in—depth discussion on how to adjust business strategies according to
the actual market situation in the era of internal volume stock, and how to achieve

scientific growth!

EXERERD. BALAMNERSE, BREWVINMELEFIBEN, KATLRIME

KEMWES. 20245F11 130, (ERR) FEMIEF LiGELEEDMN "Wl - BT %20
BREERNEIRIE" BiFKE, XSEEEETHB500+BRTILALTRE—2, BREE

MK, BEREWINARETIZER, ARLERBIMET, SHREEKEA TENRIT!

Quny o B 1 8+
&L BTSSP Speakers

PDEEE

500+

Audience

EBAR

-,.-‘ Emmr s ]



Ground hugging and stealth e
——The 20th China Catering Innovation and
Entrepreneurship Forum

Naith - E17: F20EPEEIRWELIT

FOOD & HOSPITALITY

CHINA

Organizer
FHBRA: (EIRR) RS, LsEEEFREGRAR

Ground hugging and stealth——The 20th China Catering Innovation and Entrepreneurship Forum
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Transformation - New Retail - New "‘i!!F

E-commerce 2024 Innovation Retail Summit

(ERE - fi=E - ThERE)) 2024R 2SS 1EiRIT

Organizer Co-organizer

EhEM. BTERLTS. LEELEFREERAT  BAEH RUTEN

14+

Speakers D ERE

400+

sinséxps o ,n..
: .‘“A‘ @5 Audience B

The [Transformation - New Retail - New E-commerce] 2024 Innovation Retail Summit
was a resounding success! This summit focused on five new trends in the retail e-
commerce industry: discount stores, membership stores, content e~-commerce, local
retail, and omnichannel marketing. It invited more than ten industry leaders, senior
executives from well-known brands, and experts to conduct in—-depth thematic sharing
and roundtable discussions. The participants included representatives from companies
such as Tencent Smart Retail, Douyin's Ocean Engine, Nielsen, Le Er Le, Hotmax, Bai
Guo Yuan, Youzan New Retail, and Sitecore Software, as well as several retail e—
commerce industry experts. The conference attracted thousands of bosses, executives,
and precision practitioners from the retail e—commerce industry. The venue was packed
with professional audiences from related fields such as food and catering, all of whom

were fully engaged in this industry "open course".
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Transformation - New Retail - New e
E-commerce 2024 Innovation Retail Summit
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The 2nd China Hard Discount e
Supermarket Summit & Golden Diamond

Awards Ceremony
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Organizer £HMEAL: ZHEHRE. RRAAR. LEBEERRRERRATR
Co-organizer BXx&E: RREK. F&RR
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CHINA

The hard discount model is a retail strategy that optimizes supply chains and streamlines
operations to drive cost reductions, thereby enabling the delivery of high—quality,
competitively priced products to consumers. This model has been well-established in
international markets. In recent years, it has gained significant traction within the Chinese
retail landscape.This summit will convene industry leaders, corporate executives, and subject
matter experts to engage in comprehensive discussions on the hard discount model,
providing a platform for authoritative insights and in—-depth exchanges. Key themes will

include emerging trends, innovative business models, and cutting—edge marketing strategies.
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The 2nd China Hard Discount Supermarket Summit & Golden Diamond Awards Ceremony
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FUTURE FOOD Shanghai International Food e
Design Conference

FUTURE FOOD LiBEFREIniZit ke

Organizer

EHBRM: +86RWIGITEKE. EEHERRREARAH

On November 13th and 14th, 2024 FUTURE FOOD Shanghai was successfully held in

Shanghai New International Expo Center. Under the theme of “Sustainable Future”, this

year's conference featured 4 thematic forums, a total of 23 keynote speeches and 3 in-
depth roundtables, with 41 guests focusing on the three major industries of agriculture,
food service and food processing, addressing 4 major issues, namely, innovation in the
food and beverage industry and the needs of diners, the social impact of food and
health, the role of the food system in global ecological issues, and the sustainability of
food ingredients and packaging design. They discussed how to meet diversified needs
in the fast-changing food and beverage industry, how to promote health and equity
through improved food production and consumption patterns, how to realize sustainable
business development in the context of climate change and biodiversity loss, and how to
promote environmentally friendly and efficient development of the food system through

innovation and cooperation.
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FUTURE FOOD Shanghai International @ FHC
Food Design Conference CHINA

FUTURE FOOD LiBEFREYIMEitAES

FUTURE FOOD Shanghai International Food Design Conference
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The First China New Tea Industry e

Conference and the 2024 China Tea
Red List Award Ceremony
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Organizer
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In the face of the fierce competition in the catering industry, the first China New Tea

FOOD & HOSFITALIT\'

CHINA

Industry Conference "Breaking the roll and reborn" came into being. Focusing on the
innovation and change of new tea drinks, we bring together industry leaders and brand
founders to discuss industry trends, future development and progress. Insight into new
opportunities in the market, stimulate innovative thinking, and jointly promote the

continuous progress of China's tea industry.
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The First China New Tea Industry e F

Conference and the 2024 China Tea CHINA
Red List Award Ceremony
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The first China New Tea Industry Conference and the 2024 China Tea Red List Award Ceremony
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2024 Chaser Conference and FHC e FHC
R CHINA

Leisure Food Forum
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Organizer Knowledge Partner
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Co-organizer Function Partner
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In a lively atmosphere and abundant harvest, 2024 Chaser Conference and FHC Leisure
Food Forum was successfully held on November 12th at the 2024 FHC Shanghai Global
Food Trade Show! This conference is co hosted by New Consumption Era and Shanghai
Sinoexpo Informa Markets International Exhibition Co. Ltd, co organized by NASHI, and
strongly supported by industry partners MEJOUR GROUP and Xinchao Media. Xiao
Young, the founder of New Consumption Era, served as the moderator of the
conference and gave an opening speech. Subsequently, representatives from brands
and enterprises such as HOTMAXX, OCEAN SPRAY, JIANFA WHEAT, etc. gave keynote
speeches. Heavyweight speakers such as Bebedouro, EGGLAB, CHU LOVE ORGANIC
also participated in the roundtable forum, discussing the food industry from product
innovation to market trends, from changes in consumer demand to optimization of

supply chains. Each topic closely followed the pulse of industry development.
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2024 Chaser Conference and FHC e FHC
Leisure Food Forum

CHINA
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Organizer Knowledge Partner
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Co-organizer Function Partner
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2024 Chaser Conference and FHC Leisure Food Forum
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2024 Winning In Distribution Channel Food e F

And Beverage Innovation Channel Forum

RAEIRAIS-2024 21X EIFRIBIRIE
Organizer
Fhah. HBSE. EEEEERREARAR
In order to jointly explore how to enhance brand competitiveness and achieve market
breakthroughs through innovative distribution channels, marketing strategies, and
consumer insights, 2024 WINNING IN DISTRIBUTION CHANNEL Food and Beverage
Innovation Channel Forum, jointly organized by Social Fun Neighbors and Shanghai
Sinoexpo Informa Markets International Exhibition Co. Ltd, was successfully held on
November 12, 2024 at the 27th FHC Shanghai Global Food Trade Show.
This forum invited nearly 20 brand leaders from Haoshiqi, Maocheng E-commerce,
Lao Jin Mo Fang, Kangnuo Food Group in Wudao, Letiko, and others to share their
successful experiences and deeply explore the future development trends of the leisure
food industry around the core topic of "winning the channel".
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2024 Food E-commerce Growth Summit 'é FHC
and Channel Buyer Forum
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Organizer
Fhif. SR EERREARAR. AFEK

This summit is co-hosted by Shanghai Sinoexpo Informa Markets International

Exhibition Co., Ltd. and the well-known e-commerce organization Congzi Stars.
Committed to building an international, professional, and efficient platform, we aim to
provide opportunities for exchange and collaboration for enterprises in the food and

beverage industry, thereby fostering the development and innovation of the sector.
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2024 Food E-commerce Growth Summit and Channel Buyer Forum
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New Chain, New Quality, New Future - 'e

SFE Chain Franchise Summit
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Organizer Co-organizer

Epsf: bigEEERREARAA  BKEED: Fi&T

The SFE Chain Franchise Summit for New Chains, New Qualities, and New Future was
held on November 12th. The summit focused on various aspects of new quality
productivity and gathered authoritative guests from top and emerging brands, industry
media, and more. Nearly 20 brand or enterprise executives closely discussed hot topics

in the chain industry.
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New Chain, New Quality, New Future - SFE Chain Franchise Summit
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2024 Super Franchise Conference e
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The first Super Franchise Conference of 2024 will be held on November 13th, inviting
many top catering brands such as yogurt cans, Uncle Park mixed rice, rundown
barbecue restaurants, Jasmine Milk White, Yulian Tea House, and Fengxiao Elder Hot
Pot, covering various popular categories in the catering industry. We also invited Lucas,
the founder of a popular restaurant in catering marketing, and super franchisees from
Jiangsu, Tianjin, Inner Mongolia, Shenzhen and other regions to share their experience

in chain franchising and discuss the "super brand in the eyes of super franchisees".
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2024 China Prefabricated (Canned Food) 'é FHC
Equipment and Packaging Technology CHINA
Innovation Forum
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Organizer
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2024 China Prefabricated (Canned Food) Equipment and Packaging Technology
Innovation Forum was successfully held on the afternoon of November 12. With the
theme of "Science and technology leads innovation, equipment enables the future", this
conference gathers industry scientific research resources, strengthens scientific and
technological exchanges and cooperation between industries, builds a bridge for the
transformation of scientific and technological achievements, and leads the industry to a

new journey of high—quality development.
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2024 FHC International Catering & e FHC
Chef Industry Conference

CHINA
2024FHCEIFREIRZIEF XS

Organizer

EDEM. EEEERFREGRAR

The 2024 FHC International Catering & Chef Industry Conference successfully focused
on 3 key themes: "Crossover, Innovation and Sustainability." Through cross-industry
collaboration, it broke down industry barriers, promoted product innovation and service
upgrades, and paid attention to environmental protection, health, and safety, jointly
building a green and healthy catering industry ecosystem. The conference not only
presented a review report and development trends of global dairy and fresh meat
imports and exports but also summarized the application of cross—industry integrated
products and explored innovative ideas for technology in the kitchen and the
development of Chinese and Western cuisines, providing new directions and momentum

for the future development of the catering and cooking industry.
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2024 Shanghai International Conference ’é F

on High Quality Development of CHINA™
Prefabricated Food
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Co-organizer & BEAI: EBFHBEEHO

The 2024 Shanghai International Conference on High Quality Development of
Prefabricated Food, was held successfully on November 12, 2024, at the Shanghai New
International Expo Centre in Pudong, concurrently with the 27th FHC Shanghai Global
Food Trade Show. The conference has injected new vitality into the development of the
pre—-made food industry. The conference focused on innovation and high—quality
development in the pre—-made food industry. Through authoritative selection, Ziyan
Food's "Fragrant Bone Abalone and Black-bone Chicken Soup Meal" won the gold
award, demonstrating excellence in quality, taste, packaging, and restoration rate of
pre—-made food. Meanwhile, the "Tasty Shandong" promotion event showcased the
development level and advantages of Shandong's pre-made food industry, promoting
exchanges and cooperation between Shandong's high—-quality pre-made food and

agricultural product enterprises with domestic and international counterparts.
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2024 Shanghai International Conference -

'Bﬂﬁg
on High Food Quality Development of CHINA
Prefabricated Food
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2024 Shanghai International Conference on High Quality Development of Prefabricated Food
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Super Cacoa&Chocolate Forum e
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Organizer Media Support
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On November 12, 2024, during the Salon du Chocolat Shanghai, the inaugural Super
Cocoa & Chocolate Forum was successfully held. The forum brought together
executives and founders from leading companies such as Barry Callebaut, Fuji Oil,
Shanghai Jia Hui Trading, Cocoa Info, Suzhou 18 Degrees Foods, Yudou Cocoa Lab,
and Huai Xiaohai Chocolate. Participants engaged in in—-depth discussions on the
impact of rising cocoa prices on the chocolate industry and explored strategies to
address these challenges. The forum also examined market trends, innovations in

chocolate products, and their applications in the foodservice industry.

2024% 1181208, Salon du
Chocolat LiBE RIS 1 REAE, &
RED CBRAAIRIGR AR, &

BRIZBIERREMNE. AZ. L&

RRR5. RN, ANTNER
m. REMER. WNEIRAEDL
WEERBAFE—Z, HKINAA
& L SRR T5 52 J1 47 Al 9 4 i % Rz Xt
25, HESTHER, KitGRA
el R AR RITL R A %I,

Super Cacoa&Chocolate Forum
BEa ] &ITR A1itin

F(PE)BHEERAE) AM+N\ERERERAT FEREAGERAT “HFBID R A" FERETIERAT AR EMARS R
HERK BEE ot i BB A BEE FEAHRUVEFBR
HEERMAMEETX
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Moving Forward Together
The way to break through the situation in
the catering industry

BFairT BTG ZIEIRIE
Organizer
EHEAM. EETEREETLHS. DSHeEFREERAR

Since the beginning of this year, due to the changes in the external environment and

FODD &H OSFITALITY

CHINA

consumer consumption habits, catering enterprises in Shanghai have generally found it
difficult to operate.Under the current situation of the catering market, how can
enterprises break through the business difficulties?On November 12th, Shanghai
Restaurants Cuisine Association and Shanghai Sinoexpo Informa Markets International
Exhibition Co. Ltd will co-host a forum on "Moving Forward Together The way to break
through the situation in the catering industry". Industry leaders from the high, middle
and low-end business formats with great influence in the catering industry will be
invited to share their experiences and views on the spot.

SEK, FEMPMRIEEZFEEIRNOEUT, FLEREWERERBILERME, EHH
MERTIGEET, CAZNAHBELERE? 11128, LEHEREFTLHSSLE
BEEFREGRARGERED EFE1T BRITUIMBZE" tir, WIHEIETERIT
W ARERI NS PEARZEEWSRTIE XIS Z/RTNHEE SN =,

s

a 2y

S BhOSTIERER AR BLSCERS S0 N R ERATUS EROERE ST
BlE# elsEA Bl A (P E 8 IR E MBI A )
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2024 Distributor Growth Conference "é F

2024 ZiEHE I8 kXS

CHINA

Organizer

FHRA: RiEFE. LSEEERRERRAR
APMENAL: ZEERPIRE

B REBHENRE F O

The 2024 Distributor Growth Conference
has been held on November 12, 2024, at
the Shanghai New International Expo
Center, organized by Kuaixiao Academy,
a new media platform in the FMCG
industry, in collaboration with Shanghai
Sinoexpo Informa Markets International
Exhibition Co., Ltd. In this forum,
celebrity speakers gathered to share real
successful cases and interpret trends,
providing clear guidance to many
professional audiences and helping
companies achieve counter trend growth.

f
| —
li "
noexps i
e

Daiptgrmamarkets

2024F11R128, RiESITUHFEF—REFZHEF EEEET LEHEKRER ORI
HP2024ZHBERKRS. ARXiIIE, KWIFE, BEIEIMNRYERGHSIZREZHEZ, 7
PIAR DB RAFERIIES], BASRTE FHBEK.

£ .
8 2 8

BEFERK BHTRHEHRERAR HPEERSATARA PEOCESREDS
[FRMBE] ERA BRSNEERE EAXTEHBEE SEHAERRK
IRGERLAITER BS'B2BT SEGATEEREARA HMNERIEERER

SZHEHEBBRALHNESR ARATCEO
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e
Saladplate Business Breakfast in Shanghai e
FHC x SaladplatefilgR2 &2 Lidi

Organizer

Fhgfu. SR EERREFRARF. Saladplate
Co-organizer

BKEEH: RERFEEBEATF (Euromonitor International)

In this rapidly changing food and beverage market, every subtle trend change can
potentially nurture enormous business opportunities. In this era where challenges and
opportunities coexist, mastering industry opportunities is crucial for the growth of
enterprises.

On November 13th, at the annual food and beverage industry event "2024 FHC Shanghai
Global Food Trade Show", Euromonitor partnered with the organizer of FHC ——
Shanghai Sinoexpo Informa Markets International Exhibition Co.,Ltd. to successfully hold
a business breakfast. At the meeting, Harry Han, Senior Analyst at Euromonitor,
presented an exciting content sharing on "Unlocking growth in food and beverage in
Asia Pacific: China and beyond". Here are the links to your highlights review and speech

report.

EXNMREATHERRHTIZES, S—1TARNEATUHTHEZEEERNELIE. &
XM SVBHENRE, ERTLENNTFEUIRKEXEE,

118138, HEERRTILES "2024 FHCLEBERHKERR" £, RBEEFFHCEREEH
Finforma Markets, RIIEHT—IFHBEEREES. &L, RESRSHITHarry Han®wkR T
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2024 FHC GOLDEN APPLE AWARD
2024 FHC £ g2

Organizer sincexpe

FHEM: EEELEIRREEIRAT informa

Good food requires good ingredients and excellent artisanal talent, and the FHC
Golden Apple Awards, which were created by the organizing committee of FHC Global
Food Expo Shanghai, are designed to recognize outstanding achievements and
performances in all mainstream categories of the global food and beverage industry.
These awards are a great way for brands and products to expand their visibility and
gain recognition in the industry. Winning brands and individuals will be recognized at
the FHC Opening Ceremony and will be able to highlight their contributions to the F&B

industry. It's a great way to get your products and brands seen by a wider audience.

EZRNHEREFNEMMMRNBNIEAS , FHCEFEERR (FHC Golden Apple Award)
EFHCLEXKBRBRAZSLHMBITIE, EEXE 2KERBRITUSNEREEN S
HAMAEARD ,, XERTGH—SHEPREL R AHMNEEHRBWRIATNEE
FXMRR, REEVREINMABEFHCARER D BEIMEAT, HaulREENERE
RITWRIRE B LB RRBEEEZS AERL .

6* LT 6770 RN, BERE, DAKR
Award I Awarded companies, partners, persons of the year
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GOLDEN APPLE - FINE PRODUCT e

2024 FHC £FERE - FEiixEMNE~amA L

CHINA
FRERFWVERAT

Qingdao Longming Cattle industry Co., Itd

RERESKRIFEEAS GUANGXI AGRICULTURAL RECLAMATION JINGUANG FARM
CO., LTD.

IREr (BER) EMRHRERAT

I EmEEYREERAE

EBSmEIRREGRAR

Hass (Chengdu) Bio-technology Co., LTD.
GUANGZHOU KINGLAND BIO-TECHNOLOGY CO., LTD.

Shanghai Jincheng Refrigeration Equipment Co., Ltd.

tEHs ReRERAT
RNRLEHINELRRBRAHE
B TREREREmERAT
[EENAES
KEXABERERAT

I RINEREmEREREAR
NROERGTPEEREREAH
Z/REHEM (L8) BRARA
RRZMEE (L%) BRAE
ListtS sV ERAR]

SHANGHAI CHAOXIANGYUAN FOOD CO.,LTD.

Inner Mengoka Shu Du Kai Da Food Co.,Ltd.
Zhucheng DragonFritoPack Co.,Ltd.

Leader Meat.

ZHUHAI KINGZEST FOOD CO., LTD
Guangdong Jiameiwei Shipinkejiyouxiangongsi
Inner Mongolia Mengniu Cheese Co., Ltd.
Greamax Food Co., Ltd.

Caffe Carraro (Shanghai) Co., Ltd.

Shanghai Shiheng Industries Co., Ltd.

—EE (ItR) EaRMEERAH
Aime (L£E) emiaRAE

2024 FHCE¥E R

2024 FHC GOLDEN APPLE AWARD

FREAAFEERAR

Yi Kao De (Beijing) Food Technology Co.,LTD

Lihoo‘s (Shanghai) Food Technology Co., Ltd

G .ng? 1

[/




GOLDEN APPLE - INTERNATIONAL
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PARTNERS OF THE YEAR

2024 FHC £ RZ -

EEIFRARERWEZ L
BAFMIBREERS
AR SR gtk
BRiFIIE R WMEE
EEBKFE R RIER
THHEKE HERMEE

FEiERERAFRSE

Agricultural Trade Office U.S. Consulate General, Shanghai

Italian Trade Agency

Jetro Shanghai Office

Consulate General of Austria Shanghai

German Federal Ministry of Food and Agriculture (BMEL)

Consulate General of Turkiye in Shanghai

CYPRUS TRADE CENTER BEIJING MINISTRY OF ENERGY, COMMERCE AND INDUSTRY REPUBLIC OF

CYPRUS
REIEE LEBLMEERSL
RS

BNAER

sincexps |~

- informamarkets

Commercial Section, Royal Thai Consulate-General,

Shanghai

World Association of Chefs’ Societies

AUSSIE BEEF & LAMB

2024 FHCE ¥ 5%

2024 FHC GOLDEN APPLE AWARD

Eﬁﬁﬁaiﬂ¥k%

J 4
.i\ Vo




GOLDEN APPLE - BRAND INFLUENCE OF "é F

THE YEAR CHINA"
2024 FHC £ R L - FEmE&hXE

L EEZFNERERAH SHANGHAI AIC PORK FOODSTUFF CO.,LTD.
MIDAE—LFBRERAE ZHEJIANG ADOPT A COW FOOD CO.,LTD
2% MONDELEZ CHINA

E/R (PE) BEEEAT Hormel ( China) Investment Co.,Ltd
ZAHE Mission Foods
ST RE R EH Jiangsu Yurun Meat Industry Group

EHERER (LE) RHBIRAE Namchow Food Group(Shanghai)Co.,Ltd.

W%E%q:?l;}[l{ (% ) Eﬁ{ﬁﬁlﬁ/&ﬁ Inner Mongolia Mengniu Dairy (Group)Limited by Share Ltd.

BEEBm (k) BRAT SU BEE HENG FOOD (LONGHAI) CO., LTD.
#meEm (BN) BIRAE RICH PRODUCTS(CHUZHOU) CO.,LTD.

[ Y= Chobani

LLAER T

2024 FHCEE 2

2024 FHC GOLDEN APPLE AWARD

Efgnnﬁﬁﬁiﬂﬂhk"’é

sinhexpm ‘ e EHG.

- informamarkets CHINA™
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GOLDEN APPLE — RETAIL CHANNEL BRAND e
OF THE YEAR

2024 FHC £FERR - FETHIEZERIERME
ItFRKEFRERAT Beijing Yongjia Trading co., Ltd.
BEEHAZERAT FUJIAN BLACK SWEET TRADING CO., LTD
LEEEEERFHERASE ACGBOX

FERNERMNEERAH Shanghai Ewen Foods Technology Co.,Ltd.
hEEAE (hE) vandergeeten
FEERERRAEERAE Shanghai Delgarden Beverage Co., Ltd
E—mWERBRAE Shanghai Yifu Food CO., Ltd.

s~ EPrER EUREKA INTERNATIONAL GROUP
I'MERBEREREAHE Guangzhou SP Foods Company Limited
EEEFEREmRERAT Fujian Xinxing Food Co.,Ltd

2024 FHCE¥RR%

2024 FHC GOLDEN APPLE AWARD
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GOLDEN APPLE — CELEBRITY FOR FOOD e 'j:l'ﬁ
INDUSTRY OF THE YEAR

2024 FHC £ R E - FERmTUWNZ=ZAME

THABICO FOOD INDUSTRY JOINT STOCK COMPANY THABICO
EBRELERERAHE BKiE
AR RZERBFHIERAT LAV S
LEAERaEMNRERAH wEF
EERARRERBRAH KRR
Kig (L) BBERAH K

2024 FHCEER

2024 FHC GOLDEN APPLE AWARD

Efgﬁnn‘ﬁﬂﬂ =.a1)

CE ...BRI'I ‘@o INFVQ;F?“THE_




GOLDEN APPLE — PERSON AWARD
2024 FHC £ R X - FEREFEREIMNAKE

LR

Otto Weibel
LIFETIME ACHIEVEMENT OF YEAR
FEHFERIT

- IS

BEST CHEF OF YEAR
FEFERD

Kenny Fu
BEST CHEF OF YEAR
FERASESER .

/. \L
BEST CULINARY EDUCATOR OF THE YEAR
FEFRESERT

BEAKRE
YOUNG CHEF OF YEAR
ﬂzr‘_ﬂ_'fi%./u\ ﬁ%
GROUP CHEF OF YEAR =
R T _
EXECUTIVE CHEF OF YEAR =
£ R AL RUE T -
BAKER OF THE YEAR T
AR U —_
PASTRY CHEF OF THE YEAR R

TS LSRR

FERERNRHFLID o

TEA & BEVERAGE CREATOR OF THE YEAR
FERERRHALID

TEA & BEVERAGE CREATOR OF THE YEAR
FEMEREERRTE

LATTE ART CHAMPIONSHIP INTERNATIONAL JUDGE #Z45

~a
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2024 FHC BUSINESS CHANNEL EXPANSION
& DEVELOPMENT MATCHMAKING

2024 FHC EEixAGR XS

Organizer M
TR EiEEtERRRERAT  Informamarkets

The 2024 FHC Shanghai Global Food Trade Show will continue the FHC business
matching session in previous years based on serving FHC exhibitor users, seeking
potential buyers, expanding business channels for exhibitors, and meeting the needs of
channel buyers to purchase global products from all categories, Using the exhilbition
platform, the upsream and downstream supply and demand, the 2024 FHC Business
Channel Expansion & Development Matchmaking will be launched, using the advantage
of the 3-day on-site exhilbition, if aims to allow customers to get more business

opportunities.

2024FHC LISk mB B LT FFHCHE

TEXI TR, AR FHCRER AP L, "3 2024FHC
NEBIREBEIR. ARLSEE, BN ’;E jE ]& & k s
EHREREIRRBVERU S RENmT susivess canRELExe an SRR L ReT ek chiusxD
XAEXE, AL4FIR: [2024FHC RiEEm umwafjai Tﬁni?wfg::ai.ii ..
2] - NESFEEMELA, BEA2EL D 2004110203 O EEEERAERGHE
THHENE, ARRSSXOIFHS, B

SHEILEFPREESNRALNE, AEHRE
RNV ALRELSEHBNSMEWERLE,

FHC \/"Ipiﬁﬁi

XA HiE SI‘.’F-g\r‘




2024 FHC BUSINESS CHANNEL EXPANSION ~ @i
& DEVELOPMENT MATCHMAKING

2024 FHC (RiBiZmAS

109

Partial Channel List 8l 5R]

Business Channels
KMRE

97

Exhibitors
SRENE

YFHESE
BWEMY
EBEMIE
BEMIE
BTM—RSERAF
LRIV ARAE
KEMiE
g%
RMNEXFBFEASERAE
MFEK
HRITFY
EREE
LiswE
TR
KECNE
Fa E 3%

BER WEER XK
candyfE R ™iE
AMAETE (L8) RREGRAR
sE (LE) B2ERARA
EigEFTXV (£8) GRAR
IMmEKEREAERAR
MMNERRZERAT
FEgHBIR
RYIIThEREBEUVERLE
s
KEREMCN
I RIRB S

IERXBHELIERRZERAE
B8 RERERAR
EEEENEERAT
LFERERZERAE
AMNBRITESEBTFRSHRAT
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EkEERR I RERATRAE

B2 REBIRRSERAE
EEEXBRERAT
FEE—BaRENERERERAT
I EERNBRERAE
LEHMEIZRZERAE
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PIRELRRERODEIRAT
HHHIEEIE
EBXE
T EEERRERAE
EEAREEEERZERAE
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The 25th FHC China International '!!
Culinary Arts Competition

#_TABFHCPEERZEZ/REES

Organizer

Fha: LEmBRRETUNE. ESEERRREERAR
Endorsed By @

INERE: HEREFBAS . S0
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sincexpo

informa markets

Competition Items
L RINE

Professional Judges

BT E

Contestants
Eb &% F

Participants
SEANIR

The 2024 FHC China International Culinary Arts Competition, organized by Shanghai
Restaurants Cuisine Association and Shanghai Sinoexpo Informa Markets International
Exhibition Co. Ltd., marks its 25th anniversary since its first edition in 1998. It has evolved
from a regional to an international A-level event recognized by the World Association of
Chefs' Societies. With nearly 26 competition categories, including display and live cooking,
the event attracts nearly 500 participants and over 100 judges from around the world. It
remains committed to providing a fair and open platform for culinary enthusiasts to

exchange skills, creativity, and ideas.

20244 FHCHE EIREE S R LB DS HEREET UL LS HEERRRERA T
AxH, BI0BEEBLEUER, SEWRT2BHELR, ZRECA—MIKERELRA
HitREFHRALUTNERFARRES , LRGEE6MRE, SERTIGEE, R3ITE
500&5 5EMI00SARE HREMMITE . WRBAFRE—AAT, FROTE, WLHE
BFETREE . UEMSE,
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The 25th FHC China International e E:,I,&
Culinary Arts Competition

#_t+hRFHCHEERZEZRELE

Gold Winner List £325F32&Z 8

BERKRRMZ — BT X RERE, TRE. ERR. REH. =8/, E5E
BA=EX — B¥ &¥: Chen Shi-Wei

BT/ AXFEE — B £¥%: Park Hea Young

gﬁéi SHRAENER X ZRF. W . NAM CHEOLWOO

P =Maimoa¥ AR EH X TRR. LERF. KIET. RPERE

EEENALER €3¥: Chae yeonsuk, #BR#S. BHEHk. KIM JAE HYEOK
EERBHAEXE &3 BKFE. Ko na yeon, Heo Hoon. FEikifs

IS Seafood JkBttB&FAR FE XK. EEE. BRE. M

ZEZREVWFAREFE £¥%: Hwang Mi hyeon, #)\2E

BHRMERNEX . KT, SRIEE., ESH. Lee Jeong Su
EarmlEsE £¥. BEM K= Kim seohyeon . Mr. Thanakon
ZEPPEARNEXRIT %géa:nglz?/\gan%am?%yeon

MAZERFRHPARE R =R, 2R, BEX

EERATRARE X BKE. ERR

EERBHARE X BYR. RE. AEE
ZESREFRCIFRIT EX: HIKE. AER

BIRR BRI X GIER



The 25th FHC China International e FHC
Culinary Arts Competition

CHINA
F_+hREFHCHEREMZITZ RS
Judges Panel E¥1H

The only Inte rnational Competition in China Endorsed
by WORLDCHEFS
E i —m it 7 EIME S SIAENERRE A RFE

o. ick Stephen Otto 7W§ibe| Clinton Zhu %k—iR Jon: Jacqueline Qiu ERER

HREAMHSE FPRELR FERAREER
BER FEHAK

4
Kenny Kong
BT AT A RIS

EERER

= 1

Xu Wizhong #RIH ZhangWZﬁoﬂg kEHR Eric Song RE®& Xu Xun @i Reggie Li =
RERER BEIER BERRWEE REERWAE BERHE

Chinese Cuisine REH¥IHRG

Lt

1R
85[C 19688 G R FEBRERERERLE BN IRREER FARF T ANBEE
hE elBA G tl] EEK pen f-Ecie ARBE

L L & BT R
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Bz TRMERR g
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The 25th FHC China International ﬁ:llﬁ
Culinary Arts Competition

F_+hEFHCHEEIMFIEZREELE

Judges Panel &¥IH]

isine FREHERR

o
Rusor e o s ﬁ o | Q

WrddChefs WrldChefs VéridChefs Walea Chefs Assaciation The URM Gray Maldives Consultant Chef Astons F&B Specialities Pte Ltd  City of Dream Macau
Intemational Judge Intemational Judge International Judge Vice Fresident Exeaulive Chef Chef Owner Business Development Chef VP F&B

Karlheinz Rt tg Terrarce Chaw I¢ Eduado Vargas E!dy Leurg

Macau KR Hospitality F&B Consulting ~ Caitoucake Pte Ltd a BIEEERLE Azul - Festaurant Group :!{ﬂ;ﬂﬁﬁmﬁ!i‘mnet Chef Studie by Eddy Stone SaEHAET Forto Matto  Restaurant
Director of F&B Consulting Culinary Consultant EA Owner/ Culina ry Director {57 /& B2/ R BB Tapas Bar Chairman Owner & Chef Chef Patron

Roberto Bernasoni

I®

i e A
. Kt \ei char avee
L8 ks Shome \isstpohcharatip

High Yaki Group Associa e O e O itand Madverse LRI REREE EHEMNEE e E S BIEEE WHEFHZAREE MM EEREE
. rnser i BEE, ZRIGIHE TRRERFEREREE il 03 ERE LRI AEA Bl AnENEE |RBE

Executive Chef

HHKHEREBEE LimgtRRE FFSRHIRLE IR AR ERAEE LSFERREERR Hilton Beiiing Hotel EERREE
THRE FRRIEEEm BREFLZHMEEE THRE TRER Executive Chel THER

t ARG

Z btk
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wRRR Chef Owner TUHIT Executive Chef TRRR ot
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i)

B Fan Husgao SRR
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TREE Spanish Restaurant
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The 25th FHC China International 'é

Culinary Arts Competition

s _T+hREFHCHEERFITZRELE
Partner and Sponsors S{ERZEERNGE
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CHINA
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& Lamb LEF BHESZR YR
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2024 FHC China International Pastry and e FHC
Bakery Competition

2024 FHC (PEE frEl e iSEES

Organizer sinmexpu
v bshERERETIINE. EEEEEIRESERAS informamarkets
Endorsed By & Cooperative Media
WA BRETRAS s AR yesli(ake

2024 FHC China International Pastry and Baking Competition is an individual competlion
under China International Culinary Arts Compeition and focuses on desserts & baking. In
addition to the branded items such as Flip Cake, Plate Dessert and Chocolate Cake, the
competition has set up items closer to public, including Swiss Roll, Pound Cake, Shuffle
Cake and other basic desserts, This year ‘s competiton has nearly 150 participants, and
will bring together more than 50 domestic and international judges to ensure the fairness
and impartiality of the competition and provide a rich and diverse arena for the contestants
to compete. Various types of desserts with highly distinctive shapes and works that test the

dessert baking skills are on the stage in turn.

2024 FHC #EEMRHmEELEEERBTPEEMRREZALLE RS T THAMBETEH D
AR, WERTRERBINE, FINBRER, SiHm, TRAEKUI, BRI TEM
ERARNLRTE, GFRTE. BERE. FXESEARNEMAIHR . SFHERREANRE
150 A, RCEBARSMEF 50 RA, BREBNAFERAE, AEFNRETFESHENREES,
SXHEERRAESE, TRHMERZNFRIE LT,

9 Competition Items 51 Professional Judges 1 16 Contestants 131 Participants

FEI= TAIFE bR BRAK
Gold Winner List £3Z3RZ 2B
ERTFR - RBiF =IEF . LKA . Z=BE88. Wong Peggy. 2533
BEIBER - B h&ER. EZE
BEEE-RB Zaw Thinzar
#iHm - IAHIE S, BRE . BRNE. MER
EEMERRER - MGEENRT SR, HFIZ. EEX. HTH
BT - TWIAHIHE TEE. FIVBE . K. SKE4E
T EMEERE - WAHE BiR. T=E
FxE — WFHIE B (5%) . THE. BB

IR REER - IHHE R, EEE . R, HEY



2024 FHC China International Pastry
and Bakery Competition

2024 FHC P[EIE fnEd et ks L &8
Judges Panel &¥|H
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g Committee 58 25 & FH

Dr. Rick Stephen Otto Weibel Clinton Zhu %—if

HREMKSS ERREEE EREMR ERREER FERAREER ERAREERE
BlxR BE#HNIK
&
= -y
Edward Zhong % John Zhou EER Lan Minglu =BREX
BRETE BEREEE BRI BRELE

Xu Wizhong %I [l Zhang Yuzhong BFEH Eric Song RE®E Xu Xun 8 Fbss1 Vi Bl Reggie Li %
FEREERE BAFREEE BERARHBE BERAFWBR BEFHBK BRBEHK

Judge Panel
® ) ¢ ! Q
) b £ =" 3 =
‘ 4 i " AN -/
n ETE o
EQUIl YRR COFELE B EERARL S SRS EBPG FFRWAE B RARE KRR B ARE (R LEREIWEEEFAE
Pastry Ghef HERTE EEEARREELESE Exsculwe Faslry(‘,hz{ Executive Sour CheHTEIBISE TRHEER THBISE HRAT) Fastry Chef
BTR T
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2024 FHC China International Pastry
and Bakery Competition
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2024 FHC Shanghai International 'é FHC
Culinary Championship

CHINA
2024 FHC LiBEInE ZiRlnEs
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The 2024 FHC Shanghai International Culinary Championship is a highly anticipated
international cooking contest that brings together chef teams from worldwide. These
teams will be tasked with preparing a complete banquet menu for 12 guests within a
limited time frame, including appetizers, main courses, and desserts. To ensure the
fairness and professionalism of the competition, the judging panel consists of 7 experts
with international culinary competition judging qualifications from Australia, Germany,
Swiss, Canada, Singapore, and South Korea. They will evaluate the dishes according to
the rules of the World Association of Chefs' Societies and award certificates and medals

certified by the organization.
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2024 FHC Shanghai International e FHC
Culinary Championship
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2024 FHC AUSSIE MEAT BUTCHERS e
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Organizer
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As a certified international A-level event by the World Association of Chefs ‘ Societies,
the FHC China International Culinary Arts Competition is celebrating its 25th anniversary.
This is not only a moment of celebration, but also an important milestone in the
development of Western cuisine in China. This year, the event has received particularly
strong support from the Aussie Beef & Lamb , and together they are launching the -
2024 FHC Aussie Meat Butchers Challenge.
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2024 Idaho Culinary Seminar e
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The Idaho Culinary Seminar, a collaborative initiative between the Idaho State

Government and the Agricultural Trade Office of the U.S. Consulate General in
Shanghai, has been an annual event since 2021. A highlight of each seminar is the
participation of Clinton Zhu, chairman of the FHC China International Culinary Arts
Competition. Through his expert live cooking demonstrations, attendees gain valuable

insights into the exceptional quality and versatility of Idaho's premium food ingredients.
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SALON DU CHOCOLAT SHANGHAI (@

CHOCOLATE FASHION SHOW cHinA
SALON DU CHOCOLAT
LiBERIn R 10T 5E5S

Organizer Jointly Organizer
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Salon du Chocolat Shanghai International Chocolate Fashion Show is a collaboration
between French chocolatiers and chocolatiers from Wang Sen Champions League.
Under the background of the 60th anniversary of the establishment of diplomatic
relations between China and France, Salon du Chocolate Shanghai International
Chocolate Fashion Show combines French and Chinese traditional cultural elements to
create a total of 12 sets of fashions made of chocolate and cloth, presenting the

audience with a visual feast of Chinese and French culture.
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THE GLOBAL CHOCOLATE TASTING SHOW
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Organizer
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This year, Global Chocolate Tasting Show will invite French chocolate masters and
Japanese chocolate masters to come to the scene to demonstrate hand-made
chocolate and explain high—end chocolate production techniques. At that time, we will
also invite chocolate tasters, bean-to-bar chocolate brand founders and cocoa
industry leaders to gather together, take everyone to taste bean-to—bar chocolate, live
experience chocolate DIY, and talk about the new global trends of cocoa and chocolate

industry with industry leaders. Please refer to the Agenda for details.
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THE LOUVRE CHOCOLATE ART SHOW
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Organizer Co-organizer
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Salon du Chocolate Shanghai
International Chocolate Exhibition and
Wang Sen Champions League jointly
present the Louvre Chocolate art
exhibition. It is expected that 19
pieces of French Louvre art made of

chocolate will be displayed at the ] s | 3 {‘
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chocolate and the exquisite skills of

Chinese chocolatier.
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WORLD CHOCOLATE MASTERS e
GREATER CHINA QUALIFIER
WORLD CHOCOLATE MASTERS
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Organizer Jointly Organizer
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CHINA

The World Chocolate Masters (WCM) is the world's only leading event dedicated to the
art of chocolate, a stage to reshape the future of chocolate craftsmanship and foster
new ideas for chocolate, created for chocolate artisans and chefs. As the organizer of
Salon du Chocolat Shanghai, Sinoexpo Informa Markets has partnered with Barry
Callebaut, the world's leading chocolate ingredient manufacturer to hold The World
Chocolate Masters Greater China Qualifiers, and the competition will be kicking off at

Salon du Chocolat Shanghai
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RAOTZXR%K, 2ZELRNFTACBNES, EADLRNDIEMBIFITE, /E9 Salon du
Chocolat EEEFRISRARNENRS, EEEEEIRREEGRATSSRWAIT=HERF
EHERENEXKEYE, World Chocolate Masters tHRIFTHE N AKITEAPERKFNEEE
$7E Salon du Chocolat Hi8ERIGRNRIMGEAFTFE,

Award List E—8: BER
£”Z: TWW

Ay
REF F£=2: XEeE

CHULUULAIE hutn , LE1 S
Mﬁ\STERS Greater China Selection




THE 12th SHANGHAI FASHION DRINKS
COMPETITION-SHANGHAI DIVISION

B+ _[E LBEN#R IR meIRHEIERS
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Organizer Co-Organizer
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Sinoexpo launched the Fashion Drinks Competition in 2014, and has experienced 11
sessions of accumulation so far, and has won the recognition of the beverage industry
and the public. The competition aims to stimulate the creative ability of beverage
developers on the premise of limited raw materials and free play, compete and
interpret trendy drinks, jointly spread tea culture, drive the development of beverage

market, and lead the new trend of the industry.
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2025 CHINA LATTE ART CHAMPIONSHIP
~-SHANGHAI DIVISION

2025 tHRMHFRIE ZMAXEPE XiERS
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Authorized Unit Organizer

EEAL: World Coffee Events  Fh8fi: HEEEEMRESERAT

The World Coffee Floral Art Competition (WLAC) is a professional competition set
up by the World Coffee and Events Pioneer (WCE) to promote fine coffee,
representing the highest level of coffee floral art. As a highly ornamental
competition of coffee skills, coffee flower pulling can be called the “first love” of
many coffee lovers, and the flower puller is also known as an artist who “uses
coffee as a canvas and whipped milk as a brush”. Since 2013, Shanghai UBM
Sinoexpo International Exhibition Co., Ltd. has introduced this international event
into China, and with professional events, authoritative judges and international
certification, coupled with the promotion of market demand, the event has gradually
gained attention and importance in the domestic coffee industry. Liang Fan and Lu
Daogiang, who came out from the World Coffee Drawing Art Competition China
(CLAC), were the first and second runner—ups of the World Coffee Drawing Art
Competition 2023 (WLAC), once again demonstrating to the world the unique ideas
and exquisite skills of Chinese baristas, and vigorously promoting the concept and

cause of China's coffee culture.
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2024 CHINA CUP TASTERS CHAMPIONSHIP
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The World Coffee Tasting Competition (WCTC) is a competition in which professional
coffee tasters demonstrate their ability to recognize the qualities of different coffees
within a specific period of time. In the competition, three cups of coffee are
discharged in a triangular formation for a group, two cups of the same coffee liquid,
with one cup different from the other two, and the contestants can distinguish one of
the different coffees as soon as possible through their sensory experience and
experience, such as taste and smell. It is important to note that the contestants are
testing their ability to distinguish between different coffees rather than determining the
quality, origin, etc. of the coffee. There are 8 groups in each round, and the top 8
contestants with the highest accuracy and fastest speed will advance to the next round,
with the championship to be fought between the last four contestants left. It should be
noted that (when two or more contestants correctly identify the coffee and have the
same score) the contestant with the shortest completion time wins. With close to 300
entries in just 30 minutes, the World Coffee Cupping Contest is a battle of the palates

for all!
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ALL STAR COFFEE CHAMPION SHOW
& COFFEE DISCOVERY THEATER

All Star tHRMIHEZERES & AINEILH

Organizer sinmexpm
EE'jJ‘Eﬁ‘Z . J:;@T@ﬂz@ B/J_KE%:EBE/AE‘ informamark

e

All Star World Coffee Championship Show is organized by Shanghai UBM Sinoexpo,
the sole authorizer of the WCE Coffee Series in China, and features performances by a
panel of Chinese and world coffee champions. During the event, a number of coffee
champions will gather together and bring the world's leading coffee skills to the show,
allowing every audience to experience the charm of fine coffee up close and personal.
The Discovery Theater is a diversified event scenario that combines coffee theory,
skills teaching and product promotion to provide consumers with the first lesson in fine
coffee. In the Discovery Theater, every participant will be able to come into close
contact with the industry's top brands and first—line coffee equipment, and through

one hour of learning, they will gain an unprecedented new understanding of fine
coffee..

All Star tH R MIHEEZEREFH WCE MIHERIIBRSHEKR RN LEELEIRRSERA
A0, REREEREFERERNEEER, E#EE, SANHEEERFR—Z, &
Rt FRACHMEREERE, ILSUMNREEEEERZEmMERNEN . KNEBRES
MIHEERIE . KEEHE . FREEA—FNSTUENER, AT KEEEREEABRIHE
BRENE—R. EXNEE, BUS5EHMEBLERZERITVIIR MBS —ZMERRE,
BT —/\ES, BUBERXSFEmMBEERT P R B RIFIAIR

Photos HMiM{ESR




THE SECOND "NAMCHOW CUP" CHINESE
PASTRY INTERNATIONAL CHAMPIONSHIP
- EAST CHINA REGIONAL COMPETITION
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The Chinese Pastry International Championship is centered on the inheritance and
innovation of traditional Chinese pastries, promoting Chinese culture while combining
intangible cultural heritage techniques with modern baking trends. The first “Namchow
Cup” International Chinese Pastry Championship brought together representative teams
from 70 leading baking brands nationwide and overseas. Additionally, a judging panel

comprised of 27 baking masters from around the

world gathered for this event. As the second Namchow Cup International Chinese
Pastry Championship approaches, the ""first battle"" selection competition for the East
China region will take place from November 12-14, coinciding with the 2024 FHC
Shanghai Global Food Exhibition. The judging panel includes numerous intangible
cultural heritage masters in traditional Chinese pastries, and contestants hail from
major baking chains in the East China region. The competition will showcase a variety
of creative pastries, blending aesthetic appeal with product quality. Contestants will
present their works at their booths, incorporating elements of traditional Chinese

culture into their narratives.
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Concurrent
Exhibitions

Seven major concurrent exhibitions covering high—-quality
products and innovative technologies from muiltiple segmented
industries such as alcohol, chain franchising, chocolate, fruits
and vegetables, canned food, packaging machinery, gifts, and
specialty coffee, striving to vividly present the rich diversity and
broad prospects of the food and catering industry through
multiple fields and three—dimensional approaches!
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International Trade Fair for The 38th Shanghai International

Wines & Spirits Franchise Exhibition

RALON DI c—
. HOT OLAT (CEMI™

SHANGHAI

Salon du Chocolat EiBERITZ R 20247+ M@ LB ERnEETR 2 xR
Salon du Chocolat Shanghai MikigREES
SHANGHAI INTERNATIONAL CANNED FOOD
AND RAW MATERIALS,MACHINERY AND
EQUIPMENT EXPO 2024

ff“‘ “"%@%
ASIAFRESH £ Livmk
R 1] 5441
202400 E(LiB)EffRER S S LisEriEGNER
2024 China (Shanghai) International Fruit an Shanghai International Specialty
d Vegetable Trade Fair Coffee Exhibition
= ®
LR
202458248 HEERFILRRREARELE TXEIHRZ
RmINGERIEIER i
2024 The 24th Shanghai International Gift 7 quor Con_Cl'!rrent
and Home Furnishings and Gift Box Food Exhibitions

and Customized Packaging Exhibition



Hospitality, Food and
Beverage Portfolio from
Informa Markets
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Hospitality, Food and Beverage Portfolio

from Informa Markets

RESKHASIFBR

= ~a

FOOD & HOTEL

~

FHA

FOOD &
BEVERAGE

=

e
SEOUL

FOOD & HOTEL

Indonesia

HOTELE)Q

~-

[

FHI

FOOD & HOTEL

INDONESIA

HOTELE)/}'

Thailand

HOTEL & SHOP PLUS
Thailand

Food & Hotel Hanoi
ANERRRSEER
2025¢3H18H - 35208
BiFE, R

FHA Food & Beverage

HNEEIR R RS EER

2025fF488H - 4A118
Fhnnis

HOFEX
FEEEERRRSESR
2025¢£58148 - 58168
hE, &E

ProWine HongKong
FEEEEFERBNIE
BRRLES
2025¢£5814H - 5816H
hE, &8

Food & Hotel Seoul
HRERFRRSSIEER
2025¢56F10H - 68130
BE, B8R

HOTELEX Indonesia
EIREIFEERERIEES
2025¢E7H22H - 7H25H
ENRE, TEImE

Food & Hotel Indonesia
BREFRRRSEER
2025§E7H22H - 7825H
EDfE, TENME

HOTELEX Thailand
FEEIREERERLEES
2025%8820H - 88238
RE, 85

Hotel & Shop Plus Thailand
FEEERBLZARES
2025588208 - 88230
FEH, =8

-

FOOD & HOSPITALITY
THAILAND

BHK

Restaurant - Bar -

Naturals
‘Organic
Asia

B FOOD & HOSPITALITY
h : LATAM

e FHM
FOOD & HOTEL
I AYSIA

FOOD & HOTEL

¢s

FDODI HOSPITALITY

FOOD, HOTEL & TOURISM

ALl

~a

eF

FOOD & HOSPITALITY

CHINA

Food & Hospitality
Thailand
EEERFRRRSHEER
2025f8H208 - 8823Q
&E, 88

Restaurant, Bar & Café
Hong Kong
HEEEERE
TMEAREHIEES
20255F9H2A - 9848
hE, &iE

Food & Hospitality LATAM
HTEMNEFRRSEIERE
2025598108 - 98128
XE, BFRAM, EEE

Americas Food & Beverage Show
& Conference

XERRSREE
2025498108 - 98128
=E, BPEEM, B

Food & Hotel Malaysia
OxBETERRRSBER
2025£F9H23H - 9826H
ST, SERE

Food & Hotel Vietnam
HEERRERSEER
2026%3H25H - 3H27H
EFs, AE5EATH

Food & Hospitality Asia
FMRERR R R S EER
2026£F4H21H - 4H24H
i

Food, Hotel & Tourism
Bali

BEERRE, |RSEER
20265E4828H - 48308
HE, BES
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See you next YEAR
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e EOD&HHOSPgLITV
CHINA
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THE 28™ SHANGHAI GLOBAL FOOD TRADE SHOW

2025.11.12-14 tiEsHEREEL
Shanghai New Intemational Expo Centre (SNIEC), China

3R Hua Mu Road

N5
QLTS RRSFSC) SReRC RS BT

pedy ueys o §IE

L EN:T
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WaAn
Visitor Entranoe
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e wecs o IR e s
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IR Lomg Yang Road
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Bosalh Sales Pbarked cosopers 1'I|r‘_:r|'
Tel:B5=21-3330 2132 Tal:BE=1-3330 7734
Ermail e rmsnoe s o oom Ernail-fhafiirmsinmes o com
LR FEAEEEAERLE

Shonghal Encepo oo Morksts Intesnabonal Sanksthom So, Lid.

P RERCE GRS 355 S ERAM 8 & (200030)
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M .'!!:'.""ll ko Bood, Muhi DT, Shonghal J00000, Ching



